Effects of orienting task, spacing of repetitions, and list context on judgments of frequency.
Subjects were given an unexpected frequency judgment test following a list of words in which items were presented either two, three, and five times or three, five, and seven times, with a spacing of 0, 2, 16, or 32 items between repetitions. During list presentation, they either rated the imagery value of each word or made continuous frequency estimates. Postlist frequency judgments of words presented three and five times were higher for the list containing words of Frequency 7, and judgments were also higher following the imagery rating task. Continuous judgments were unaffected by the list context and showed different effects of spacing than postlist judgments. The results provide support for the operation of response bias factors in the frequency judgment task and are relevant to theoretical interpretations of the spacing effect.